
Your Marketing 
Objective

Digital Advertising
Objective: Repetition. 
Your customers want digital shopping, but they don’t 
expect to encounter it when they buy a car. As a 
trailblazer of this technology, you can take advantage 
of that by integrating the message of “start your 
purchase online” into your social media advertising 
and communications. From now on, every post and 
ad you produce should include a simple mention of 
digital retailing.

Digital retailing is a new customer journey, and it’s 
yours to market. Your objective as you move forward 
is to promote your ability to provide an intuitive, 
simple, and consistent car buying experience. 
MotoCommerce leads are proven to close better 
than any other, and you know that customers want to 
buy online - let them know they can.

Social Media Checklist

Have you announced your new digital 

retailing capabilities?

Do your ads and social media posts tell your 

customers to buy online?

Is your ad copy consistent and easy to 

understand?

Are you touching on the main conveniences 

and selling points of buying online?
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Traditional & Showroom Marketing Objective: Consistency. 
Just like digital marketing, your traditional marketing 
should mention your digital retailing abilities. Once 
customers make it to your showroom, your team needs 
to help customers easily pick up where they left o� 
online. If a customer hasn’t yet been to your website, 
your sta� should ease them into that digital funnel, or 
allow customers to create accounts and start the 
process while they wait for a salesperson. Once a 
customer creates an account in the showroom, they 
can engage with you from home if they don’t buy today.

Traditional & Showroom Checklist
Does your traditional marketing mention 

digital retailing as a selling point?

Are your sta� promoting digital retailing in 

the showroom?

Are your sta� trained on the same features 

and benefits that your marketing promotes?

Do your sales sta� encourage customers to 

create accounts and continue from home?

Dealership Website
Objective: Simplicity.
Digital retailing isn’t just one more tool to add to your 
VDP. Place banners across your website that advertise 
your digital retailing capability, and build a landing page 
that explains the process in more detail. Above all else, 
remove unnecessary CTAs and buttons from your 
VDPs. Keep things simple and ensure that your digital 
retailing funnel is the most prominent one you display.

Dealership Website Checklist
Are the messaging and visual assets consistent 

and prominent across your website?

Do you have a clear and educational landing 

page about digital retailing?

Have you removed unnecessary CTAs 

and buttons from your VDPs?

Is digital retailing a core part of your online 

experience?


